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Ethics, Opportunity, Leadership

The “Platinum” value of DSA membership for 4Life distributors
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As a Direct Selling Association (DSA) member
company, 4Life® distributors are the beneficiaries
of a rich legacy. The DSA's history is one of
collaboration, information exchange, united
lobbying efforts, and public awareness campaigns
designed to dispel negative myths about network
marketing. Over the years, we’ve leveraged our
DSA membership to validate distributor businesses

and grow markets by effectively communicating

our commitment to the DSA Code of Ethics. Just

as importantly, 4Life participates in DSA lobbying
efforts to protect the rights of people to work
for themselves as independent distributors.
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